Marketing Internship/Experience Program
MKTG 4850: Applied Marketing Strategies (3 hours credit)
We place a great deal of value on “real world” learning experiences. As a result, we offer all marketing majors (as well as international business majors) the opportunity to earn course credit by completing qualifying internships, jobs, projects, or other relevant experiences. The course is called “Applied Marketing Strategies” (MKTG 4850). To receive three (3) hours of upper division marketing credit in the Spears School in the Spears School, here are the requirements and expectations:

1. The program is open to marketing majors (or international business majors) who have completed at least 9 hours of marketing coursework (or who will have completed 9 hours by the end of the semester in which they are enrolled in MKTG 4850 “Applied Marketing Strategies,” not counting the course itself). 
2. The Marketing Internship/Experience Application Form (see below) must be completed by the student and his/her work supervisor for the internship/ experience and sent to DiAnn Brown, the internship/ experience course coordinator, at d.brown@okstate.edu (alternatively, a hard copy version of the completed form can be dropped off at the marketing department office, 312A Business Building). PLEASE NOTE: Students pursuing the Certificate in Customer Interface Excellence must turn the application form in to Tom Brown at tom.brown@okstate.edu. The application normally will be processed within two weeks. If approved, students will be sent directions for enrolling in the course.
3. The internship/ experience should involve at least 10 hours of effort per week for a minimum of 10 weeks (or any other combination that produces a total of at least 100 hours). It does not matter whether or not students receive pay for the internship/ experience; both for-profit and not-for-profit enterprises are eligible. In addition, the course can be taken concurrently with the internship/ marketing experience. THIS IS IMPORTANT: Although the internship/ marketing experience opportunity must be approved before enrolling in the course, students can enroll in the course after starting the internship/ experience – if they are already working, for example – as long as they can deliver the required course documentation—see next. 

4. Over the course of the internship/ experience students will be required to deliver 10 journal entries describing marketing (international business) experiences and key learnings. Before or during the semester in which the student is enrolled in MKTG 4850 “Applied Marketing Strategies,” s/he will turn in a 15-page written report describing key experiences and learnings. (If the internship involved a substantial project, the written report often summarizes that project.) The journals, written report, and a report from a supervisor at the internship/ experience will determine the final grade for the course. Please contact Ms. Brown for any additional information.


Here are some examples of internship/ experiences that probably will qualify: 
· paid or non-paid internships with local, regional, or national companies 
· projects (e.g., marketing plans, promotion plans, marketing research) conducted for companies or not-for-profit organizations such as churches, government agencies, community organizations 
· part-time jobs in which the student is directly involved with serving customers in either a service or selling situation or is engaged in international business 
· many more! 
Marketing Internship/Experience Application Form

MKTG 4850: Applied Marketing Strategies (3 hours credit)
Student Section







Name     ___________________________________________
Date   ______________________
Address  ____________________________________

Major  _______________________________
____________________________________________

Minor  _______________________________
Phone #  ____________________________________
MKTG courses completed (list): __________
E-Mail Address  _______________________________

_____________________________________








__________________________________
Expected Graduation Date: _____________________
MKTG courses to be completed concurrently with internship/ experience course (list): ________ 
Please attach a current resume.




______________________________________
Company/ Organization Information

	Company/ Organization Name



	Company/ Organization Description



	Internship/ Experience Contact/ Supervisor

	Phone



	Title
	Email


	Address
	City
	State
	Zip




Internship/ Experience Information

	Internship/ Experience Description

	Approximate Start Date


	Approximate Hours per Week 
	Length of Internship/ Experience



Please respond to DiAnn Brown, Internship/ Experience Course Coordinator, Department of Marketing, Spears School of Business, Oklahoma State University, Stillwater OK  74078; email d.brown@okstate.edu. CIE Scholars should contact Tom Brown, Director, Center for Customer Interface Excellence, email tom.brown@okstate.edu. 

